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6. The Future of the Polish Property Market

As the preceding text has shown property prices are rising and although developers are
building over one hundred thousand new homes a year this is a drop in the ocean. But, apart
from housing shortages and growing wealth, what will drive the market forward over the next
decade?

The answer, as with all Real Estate markets across the globe, is confidence. Every piece of
land or building has a value made of two parts, its rebuild cost and confidence in its location.

This means it is only necessary to know if confidence in Poland is likely w over the
coming years. The more confidence there is in an area, the more compani | invest in
business and private individuals will invest in their own lives. The more thi more

demand there will be for property and thus the higher its price will h ly is
insufficient.

The indications for Poland are numerous and strong as the co g imbalance in

its Gross Domestic Product versus Germany and it is e further foreign
investment, freight and logistics growth, a rising tourist tr u onfidence in the use of
mortgages and the introduction of the Euro. Furthermor€ as the previous chapter it
is clear that the supply of new housing will be 1 om e to come.

When Poland achieved full independen oss Domestic Product per Capita was
a fraction of its German neighbour. I vious that two countries sitting next to each other
with similar political systems and
would have to go into recessio oing to start growing.
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Beyond this there are optimists who believe it may actually overtake countries like France. If
a messy and heavy taxation system and the extreme bureaucracy that surrounds Polish
businesses is resolved, anything is possible in the long term.

+

Foreign direct investment (FDI) is the money coming into a country for the purpose of
creating a return. This might be a foreign company purchasing a warehouse to lease or a
company such as LG setting up a factory.

FDI comes in two forms, actual FDI which shows a historical pattern and the FDI Confidence
Index (created by AT Kearney) which looks at how likely future investments be.

On the former Poland has performed extraordinarily well with large i billion
dollars in 2004, 10.5 billion in 2005 and nearly 14.9 billion in 200 en i rtook
Germany). High unemployment, low salaries, cheap land, an e t ork force and
numerous tax incentives have all played their part in attracting FDI.

Countries like Poland have offered companies a viabl
alternative to the likes of China and India where delive e return of faulty
goods awkward. Interestingly there are some early sig and Indian companies
are looking to set up service and logistics centrésiin y this reason. Either way
the country wins.

y more desirable

The FDI Confidence Index gives guidance
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likelihood to receive foreign i
. g nlike many other Central European countries Poland has
over the coming twelye consistently been seen as attractive by global commercial

based on surveys o obal investors
companies. The most p i is ranked as number one and Poland has been in the
top twenty for the last t
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In the midd made its fortune by being in the right place to benefit from the busy
tradi be ast and West as well as North to South. Once again it looks as if
t itself.

ry quite literally sits on a European cross roads. Sea freight comes in from
and the globe via the ports of the North where Gdansk is the only major Baltic
sea port to offer year round ice free access to some 300 million central European consumers.
Road and Rail freight criss-crosses the country on its way from East to West and back again.

With growing Euro-Russian trade and Central Europeans becoming richer consumers this is
all set to grow but only within the constraints of the infrastructure. Polish roads and rails
tracks leave a great deal to be desired but at the same time they are a world away from what
was to be found a decade ago.

Importantly there is a slowly forming network of toll motorways already connecting the major
cities along the South of the country and £6dZ and Poznan in the centre. Plans are in place to
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